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Population growth, 
migration, and 
demographics



Population increase of 
2.6% from 2010-2020 

(42nd in U.S.)

Population increase of 
3.1% from 2020-2024 

(17th in U.S.)

11th for net domestic 
migration and 41st for 

net international 
migration in 2024
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Maine’s median 
age in 2024 is 

unchanged from 
2020, while the 
U.S. median age 
has increased 0.6 

years

Maine still has the 
highest median 

age in the nation 
at 44.8 years; 

Vermont and New 
Hampshire are 

tied for second at 
43.6 years
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The Baby Boom: 1946-1964
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The Baby Boom: 1946-1964
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The Baby Boom: 1946-1964
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Baby Boom 
generation in 
2032: age 68-86

Prime working-age 
population (20-64 
years) projected to 
decrease by 4.6% 
from 2022-2032



Who is in the labor force? 

LABOR 
FORCE

~ 60.6%

Not in 
LABOR 
FORCE

~ 39.4%

Civilian population, age 16+

UNEMPLOYED
Not Employed 
but Looking for 

Work
~ 3.1%

EMPLOYED
~ 96.9%

Not available and 
not looking for work. 
This could include 
people who are 
retired, full-time 
students, full-time 
caregivers, etc.

Nationally, over half of 
the people not in the 
labor force are retired S
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Maine population projected 
to grow 2.2% 
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Maine population projected 
to grow 1.3% 



Housing



Maine Housing Productions Needs Study relied 
on population projections for future need

Study: 2020-2030 projections
• 2.6% population growth 
statewide (+35,000 people)

• 1,397,663 population in 2030

• Translated to 38,000-46,000 
additional housing units needed

Current projections: 2022-2032
• 3.5% population growth 
statewide (+49,000 people)

• 1,419,888 population in 2032

• Already at 1,405,012 in 2024
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Migration into the state drove up demand for housing and further reduced the 
available supply while high mortgage rates locked people into existing homes, but 
there’s been some improvement:

Sept. 2025 about 18% higher than Sept. 2024 and highest since July 2020
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Macroeconomic trends



Excerpts from assumptions in April 2025 Consensus 
Economic Forecasting Commission report

Net migration may be hampered by the housing market, which remains strained due 
to high interest rates, limited inventory, and continued demand, driving up home 
prices and rents while reducing affordability. Inventory is starting to show some 

signs of improvement, which should help to alleviate impacts from a limited supply. 

• Geopolitical tensions remain elevated (…). Rapidly changing tariff policies are 
contributing to the possibility of a global trade war. (…)

• The federal government has entered into a period of significant fiscal austerity. 
(…) Maine’s economy will be impacted by any reduction of federal funding (…)

• Inflation growth remains elevated above target levels and will face upward 
pressure from tariffs. (…)

S
ou

rc
e:

 C
on

se
ns

us
 E

co
no

m
ic

 F
or

ec
as

tin
g 

C
om

m
is

si
on

, 
re

po
rt

 A
pr

il 
1,

 2
02

5

21



Trade and tariffs



Tariffs have been a rollercoaster ride

23

Increase in tariff rates 
took effect on August 7
(includes 50% on Brazil 

and India)
Additional product-

specific rates on Oct. 1

USMCA compliant 
imports remain exempt 

(around 57% from 
Canada, 47% from 
Mexico exempt);

 otherwise, Canada 35%, 
Mexico still negotiating

Deal rates:
Vietnam = 20%

Indonesia, Philippines = 19%
EU, Japan, S. Korea = 15%

Britain = 10%

China still negotiating; 
30% for now, with 

November 10 deadline 

De minimis exemption 
eliminated as of 8/29;

40% on “transshipments” 

The Budget Lab at Yale 
estimates (as of 10/17) 
average effective tariff 
rate for consumers of 
17.0%, highest since 
1936 and equates to 

$1.5K per household loss



Uncertainty in trade policies (like tariffs) 
contributes to an unsettled economic 
environment and higher risk

Intermediate goods are about half of 
total U.S. imports – tariffs on these 
products impact domestic manufacturers

Sector-specific tariffs may have a greater 
impact on certain industries: e.g. 
aluminum, steel, and softwood lumber 
on construction

Other 
tariff 
impacts
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Construction material prices have started 
to creep back up again in recent months
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Inflation and 
consumer sentiment
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Current FOMC target 
range (as of Sept.): 

4.00% to 4.25%

Median projection for 2025 
from Sept. 2025 Federal 
Open Market Committee 

statement was 3.6%
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Small business 
optimism spiked 

following the election 
and then dropped, 
reflecting increased 
uncertainty; gradual 
increases in the past 

few months

Consumer sentiment 
has been highly 

responsive to inflation 
expectations this year; 

Sept. 2025 saw a 
modest decline across 

all groups except 
consumers with larger 

stock holdings



Things to keep in mind:

31

• Migration picked up during the pandemic, but the continuation of 
this trend has been challenged by housing availability/affordability; 
international migration likely to slow in 2025 as a result of changes 
to federal policies

• Economic uncertainty is persistently high, particularly related to 
federal policies on tariffs and executive actions, and consumer 
sentiment and business optimism have been reflecting this 
uncertainty

• Maine’s economy, as with other states, will be impacted by federal 
policies, federal spending, and national economic trends



Contact Information

Amanda Rector
Maine State Economist

Department of Administrative and Financial Services

www.maine.gov/dafs/economist

amanda.rector@maine.gov

http://www.maine.gov/dafs/economist
mailto:amanda.rector@maine.gov
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