State of Maine
Procurement Justification Form

This form must accompany all contract requests and sole source requisitions {(RQS) over $5,000 submitted to the Division of
Procurement Services.

_ PART I: OVERVIEW

' '-':'Department OfﬁcelDMsmanrogram DHHS / Commissioner's Office — Jackie Farwell

Department Gontract Admimstrator or

Grant Coor dmator Nancy Tan/Lora Blackwell

i ([f appllcable) Department Reference # OSA-18-4034L

[ T Amount { Current; 22 ,058,361.86 - By
Amend: $ 256,500.00 Advantage CT l RQS # 10A 20180228*2563
(ContractlAmendmenb’Grant) Revised:$ 2,314,861.86

ONTRACT = f Proposed Start Date:_. _'P_rqpo_s_,ed End _D_'ate_‘,:

L o “ " Original S_tart Date: | 3/01/2018 U Effective Date:
AMENDMENT " Previous End Date: | 9/1/2022058361.861 | New End Date: | 2/28/2022

“Project Start Date: - Grant Start Date:

B Pro;ect End Date:” " Grant End Date: "

e Vendor!ProvuderlGrantee Name C|ty, _Statei_' Resuits Marketing & Design, dba Ethos
: .| Marketing Campaign for Public Service Announcements
Brlef Descrlptlon of Goods!Serwces/Grant._ related to COVID-19 Civil Emergency

PART II JUSTIFICATION FOR VENDOR SELECTION

- .jErhérg_enc_y

: 'Univeréi_ty Cooperative Pr_bject T

response inPartl.

The purpose of this amendment is to develop and execute creative concepts and execute an expanded media
buy to encourage the parents/guardians of 5-11 year-olds to get their children vaccinated against COVID-19.The
goals of the campaign are to increase awareness that this group is eligible to get vaccinated, decrease
hesitancy, and encourage parents and take the step to get their children vaccinated.
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State of Maine
Procurement Justification Form

The provider has current experience working on marketing and advertising campaigns focused on promoting
public health, including during the COVID-19 pandemic. The Department’s existing relationship would provide
the necessary rapid creation of the campaign, and the vendor has previously demonstrated ability to work on
extremely expedited timelines.

. Explain how the negotiated costs or rates are fai and feasonabl; o how the funding was allocated to grantee.

The rates are consistent with the current contract and the bulk of the funding will be used to develop and
execute on the creative campaign as well as to quickly execute the media buy for campaign around
education/outreach for parents of children 5-11, and allow for greater media outreach for the developed
television campaign promoting vaccine uptake for children.

The Department does not plan to RFP this service in the future, it is a one-time procurement for an urgent need
specific to the COVID-19 pandemic.

PART IV: APPROVALS

: - Signature of requesting .
Department’s Commissioner (or .
: ' des:gnee)

e ) ;_D_at_e:_-
Prmted Name x/“}/\\/{f l /;JQ/ oA

e —
Slgnature of DAFS Procuremenf

Official ng;mm ”?“m

41283 B
Prmted Name: Kathy pZFQEféﬁe U1 411/5/2021

By signing below, | mfy that | approve of this procurement request.
ﬂ"”
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