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State of Maine
Procurement Justification Form

This form must accompany all contract requests and sole source requisitions (RQS) over $5,000 submitted to the Division of
Procurement Services.

INSTRUCTIONS: Please provide the requested information in the white spaces below. All responses (except signatures) must
be typed; no hand-written forms will be accepted. See the guidance document posted with this form on the Division of

Procurement Services website (Forms page) for additionat instructions.
PART I: OVERVIEW

DACF/ARD

Leigh Hallett

# | RQS: 202007100034

08/01/2020 12/31/2020

Maine Public
Lewiston, Maine

Radio, TV, Digital and Print advertisements as part of the Real Maine
rebranding campaign

PART II: JUSTIFICATION FOR VENDOR SELECTION
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State of Maine
Procurement Justification Form

PART lli: SUPPLEMENTAL INFORMATION

The Division of Agricultural Resource Development recently rebranded the Maine agricultural marketing
program, formerly known as get real. get Maine!, and now known as Real Maine. Real Maine is a marketing tool
for farmers and food producers to help them market their agricultural products. Alerting consumers to the
rebranding, and increasing awareness of the brand is critical to its success as a marketing tool. Maine Pubiic’s
cooking contest aligns with ARD's long-term effort to promote interest in food and cooking. It also aligns with
our work to celebrate Maine's bicentennial, and the Maine Bicentennial Community Cookbook (particularly since
one phase of the Create Campaign is a cooking contest using recipes from the book.) These services are a part

of that campaign to further promote the new Real Maine brand in radio and TV spots as well as social media
ti il

ARD has worked with Maine Pubilic in the past as part of the rebranding campaign. Maine Public is without peer
in the state in terms of the nature of the organization, its affordability, and particularly its coverage of the state
via muitiple media. It is the only statewide broadcaster that is free to the public and broadcast across so many
platforms. Maine Public has radio broadcast towers statewide, mulitiple TV stations that are available free in
every region of the state, a strong social media presence, plus web and print media. The Create It campaign
offers comprehensive access to all of Maine Public’s platforms. Additionally, Maine Public agreed to be flexible
in planning the Real Maine underwriting messages, allowing us to change our content multiple times as the

The cost of the underwriting includes promotion of Real Maine on all of Maine Pubilic’s platforms, including 34
radio spots, 150 TV spots, articles in their print magazine (Experience), social media promotion, email
promotion, and mention on their website. We have compared the cost of advertising on other radio and TV
stations (none of which offer the statewide reach of Maine Pubilic) and found that the price available through this

package is highly competitive. Additionally, we have purchased other advertising from Maine Public, and it has
roven to be very effective for outreach.

DACF does put marketing projects out to bid from time to time.

PART 1V: APPROVALS

By signing beiow, | signify that [ approve of this procurement request.
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+i Justin Franzose

- 7/21/2020
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