PROCUREMENT JUSTIFICATION FORM (PJF)

This form must accompany all contract requests and sole source requisitions (RQS) over $5.000 submitted to the Division
of Procurement Services.

INSTRUCTIONS: Please provide the requested information in the white spaces below. Alf responses (except signatures)
must be typed; no hand-written forms will be accepted. See the guidance document posted with this form on the Division
of Procurement Services intranet sife (Forms page} for additional instructions.

PART |: OVERVIEW

o e e ek Department of Health and Human Services / Office of the Health
‘| Insurance Marketplace

| Chris Moiles/Melinda Farrel!

| OMS-21-5000

Orlgmal $772,500.00 ¢
i Amend:  $450,000.00
;.: | Revised:$1,222 500.00 |

Advantage CT I

R Q S # - o 20200728000000000292

o Oa'lg;nai Start: Date:-’- 8/1/2020 '.---'_-_Effet:tive _Date.-* 8/1/2020

“Previous End Date: | 5/31/2022 " New End Date: | 2/28/2023
Proj ' -Grant Start Date:
' Grant End Date: .
= KIVVITLLC
21| New York, NY

f Marketing ocutreach related to promoting and accessing
1 affordable health care coverage

i State Statute/Agency Directed

§i] F Federat Agency Dlrected

Willng and Quallfled T

Sk 5_:C§|ent Ch0|ce

"":5'"_'.;j_OtherAuthonzat;on S

REV 11/18/2021 Pageiof3




Procurement Justification Form {PJF)

Please respond fo ALL of the questions in the following sections.

PART i: SUPPLEMENTAL INFORMATION

pplement the response inPartl:

The purpose of this Agreement is to engage in a marketing outreach campaign related to promoting and
accessing affordable health care coverage, including MaineCare Expansion and the federal health insurance
Marketplace. The outreach and advertising will be focused on the Marketplace open enroliment period of
November-December 2021. The primary audience of this campaign is individuals who are anticipated fo be
eligible for MaineCare through Expansion, with the secondary audience being individuals who are eligible for
health insurance through the federal Marketplace. The Provider shall design and implement a media
campaign that includes commercial broadcast advertising and digital and social media, as well as the
creative development of printed materials and other advertising and marketing efforts, as appropriate.

The purpose of this Amendment is for promotion of Marketplace coverage among eligible consumers.

2 Provide a brief justification for the selected vendor to suppiement the response in -Part Il Reference.
i the RFP number, if applicable. ' : ' L

These services were originally procured under RFP 202003062 for 8/1/2020 - 9/30/2021. Given the
importance of the State Based Marketplace, and as the Department closes in on enroliment period, it is
essential to keep the current vendor providing the marketing outreach services. This vendor has specialized
experience in the complex targeting and messaging the Marketplace requires. Utilizing this vendor for the

campaign aliows OHIM to repurpose existing creative assets and established strategies, maximizing the
ability to invest in the advertising buy.

?::.'3;';_ Explazn how the negotlated costs or rates are fa:r and reasonable or how.the funding wasﬁ allocated j-g

The vendor was initially selected in a competitive procurement process, and rates have remained in line with
industry expectations.

4 Descrlbe the pian for future competltlon for the goods or servxces fi e

The Department wili publish an RFP to re-procure these services for a 7/1/2023 contract start date under
0Cz20222.

PART {V: AMERICAN RESCUE PLAN ACT (ARPA)I MAINE JOBS & RECOVERY PLAN (MJRP)

Does thlS request utmze ARPAIM.JRP funds’?

[ Yes - If Yes, please attach the approved Business Case(s).

& No — If No, proceed to Part V.
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Procurement Justification Form (PJF)

'PARTV: APPROVALS .

_Procurement Offical:
. Typed Name: Kathy Paquette - Date:|  3/20/2023
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