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Report. 
 
The Consumer Education Project was established and funded with ARRA T&TA (Training and Technical 
Assistance) funds.   The goal of the project was to provide energy savings education to clients whose homes 
had been weatherized.   Participating clients agreed to be involved for up to 12 months and have four 
interactions with their Consumer Educator.  The Consumer Educator would visit the house at least twice, once 
in the first month and once in the last.  The middle two could be phone calls or house visit.  During the first 
and last visit, energy usage information was gathered from the client. 
 
The Consumer Educators had a hard time getting access to homes for the last visit, which meant that energy 
consumption information could not be collected to determine if savings were achieved over the 12 months.  It 
was determined that an incentive was needed to keep the participating clients on-board for the final quarter of 
the project.  Only the households that allowed the final visit received a gift card.   
 


