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Connect. Inform. Grow.

Social Media Marketing Made Simple




Our Agenda

Constant Contact’

Connect. Inform. Grow.

»WHAT Social Media Marketing Is
»WHY Market Using Social Media
»WHICH Social Media Tools To Use

»HOW To Best Use Social Media In
Business

»WHEN To Do Social Media Marketing

>»WHERE To Get More Information
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Building your social network and
listening to your fans, followers,
and connections

Sending relevant and interesting
content that allows interaction,
sharing, and builds familiarity

Reaching and engaging friends of
friends of friends and ultimately...

Driving more business!
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Constant Contact’

Connect. Inform. Grow.
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Building Relationships of Engagement Constort Contoct®

Connect. Inform. Grow.

Prospects Disinterested

Customers )
Suspects

Copyright © 2010 Constant Contact, Inc. 5



Leveraging Relationships & Experience

Constant Contact’

Connect. Inform. Grow.

You can successfully market your
small business or organization
through your...

 Loyal, happy customers,
clients, or members

« Excellent customer, client, or
member experience

* Interesting and important
things to say!

Copyright © 2010 Constant Contact, Inc. 6
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Online Word-of-Mouth

Constant Contact’

Connect. Inform. Grow.

Website

Email marketing
In person 1
Event Marketing :

Facebook]

Online advertising |
Direct mail

Telephone

Blogs |
LinkedIn |
[ Twiter .

Online surveys i
YouTube 16%

Other 10%

Meetup i 5%
MySpace |0 4o

29%
27%
26%
20%

Important Tools for Marketing My Business
n=4,459, U.S. Small Businesses

88%

We have reached a point where:

of people
trust ads

of people
trust consumer
recommendations

0 500 1,000 1,500 2,000 2,500

Source: Constant Contact 2010 Small Business Attitudes & Outlook Survey, Feb-Apr; 29% sol

Find Social Media
Tool Important

51% Facebook
29% Blogs
27% LinkedIn
26% Twitter
16% YouTube

ﬂ

er 25 employees
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Allowing Your Business to Relate

Constant Contact’

Connect. Inform. Grow.

=Listen to your audience
=Share your unique qualities
*Drive engagement (action)

*Encourage repeat business and
referrals

=Get online endorsements

=Reach new customers, clients
or members

“Increase online social authority

Copyright © 2010 Constant Contact, Inc. 9



Constant Contact’

Connect. Inform. Grow.

WHICH Social Media Tools
Should | Use?

Copyright © 2010 Constant Contact, Inc. 10
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Be Where Your Customers Are Constont Contact”

Connect. Inform. Grow.

Social Content Reviews & Location-Based Social
wvetworks Sharing Ratings Sites Services Bookmarking

yelp’k foursquare dic

Home5tars Gowa[[a_ .. del.icio.us

& myspace. slideshare gy tripadvisor- S—
cuwiceer YouQqli Q) surienon

v'The sites that your customers and members are using
v The sites that your partners & suppliers are using

v The sites that your competitors are using

Copyright © 2010 Constant Contact, Inc. 11
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Profile  Account v

facebook

Extreme Bio Makeover Salon

Wall  Info Photos Discussions Reviews Boxes »

Extreme Bio Makeover Salon + Others [Zig ey JustOthers Create an Ad

- ‘Connect With M
Extreme Bio Makeover Salon Meet Monday Morning VA Founder Dawn Martinello | raande ore

" and read her client-attracting bio that is working wonders in her business. If you

More than 600 million active Tl B

users StainYour Own T o e i o

wivw.mondaymorningva.com

Get your systems up and running smoothly BEFORE you launch your

Face boo k Stan Stl CS, 2010 E::;‘f;?ﬁ;:“ R Sepera

€] 17 hours ago * Share friends, Use our simple invite
Suggest to Friends tools to start connecting,

Extreme Bio Makeover Salon Leslie Irish Evans of Peeling Mom Off the Ceiling
? did a radio interview, and her new bio set the stage for her to rack the house. The
This is the place for solopreneurs the

.

world over to chat about hom o Mmuies intro, of course, is right at the top of the interview. Click on the sassy image of the

. M prepare their stories so the right mom with arms everywhere at the bottom of this blog post to listen in. Comments
people wil isten, anyone?

online time on Facebook e
Morpace, “Omnibus Report.” 2010

More Ads

i
¢

How to Peel Moms Off the Ceiling « Mamamorphosis — Life Coaching

for Homs

amykessel, wordpress.com

Irecently had a great chat with the fabulous Leslie Irish Evans, creator of

Pecling Mom Off the Ceiling, Lesit is @ massage therapist/ writer/entreprensur

mom who has recognized an epidemic in our midst: the Mommy Martyr.

e symptoms of Mommy Martyrdom are chronically overbooked schedus,
Information chroni...

¢]] Vesterday at 1:33am - Share

Location:
Bellevue, WA
Phone:

425-641-5214

Extreme Bio Makeover Salon Happy
" to share a link to Alison Vaugh's new speaker bio. Her new boak

Create a Business Page =

Wwall Info Photos MNotes Reviews Join My List

= Recruit fans to “like” your page

Fill with content that is relevant to
them — comments, photos, videos

Make settings public

Start and engage in conversations —
on the Wall

Add a “Join My Mailing List” form
It_o invite people to join your email
ISt

Enter your email address to join our mailing fist:

No one has added fan photos. Vesterday at 1:37am - Flag

Copyright © 2010 Constal

i Extreme Bio Makeover Salon I read three fiction books during my vacatian,
" which was a persanal “alert the media" moment to be sure. The bios about all the
authors - including Debbie Macomber -- certainly shawcased their stunning results.

Links
3of 21links See Al

'



Facebook Business Page

Constant Contact’

Connect. Inform. Grow.

facebook Search

Belleville Farmers Market

Local Business ' Belleville, IL p—

P Yorsr *—i
- ///,//A I

- i

P &

wall Everyone ' Belleville Farmers Market

\ Share: B Post Photo

g Write something...
Access info L

“&2 Storefront
Promotions
More ~

5 check-ins

/. wall

Belleville Far|

& hours straight of strawberry dipping” is underway....
2,91 1 people like this

Chocolate Covered Strawberries $11.99

429, photobucket.com
Subscribe via SMS

Remove from My Page's Favorites
Unlike

Create a Page -
Report Page February 10 ak 10:31am * Like * Comment * Share
Share
Y 18 people like this.

iLJ View all 9 comments

\ '”‘.j Memory Lanes Do you need help dipping this year?
: February 10 at 5:43pm ' Like

lleville Farmers Market i think we'll be OK this year becad
ot the Cube packers to call up For reinforcemen! -

13




Constant Contact’

Connect. Inform. Grow.

175 million registered users

- ..§ teammy. c twibb e r Home Profile Find People Settings Help Sign out
Twitter.com 1 e90 000000 Name TeamBuy
51% of active Twitter users iddddddde G e M
. IRRRRERRERR - rtiadilin iy
follow companies, brands or T PP P
. IERRRERERN
prOdUCtS on SOCIaI |iiiiiiii§ Enjoy a dessert date night with 53% ::: e
Twitter Usage In America: 2010, Edison ERRERRNEN %f,feif’,,t';’{‘BLS;eéfj,;:‘s'FﬁSS!;/?b".?n':e pove
S
:' i i i i i i i i i Try Vancouver's tastiest gourmet crepes. paninis, and ice cream at m..'.
L B (T
Engagement Through Sharing 233183338 SomermmmomOmiesse  OERS
| | | T R (3 e
= Share links to interesting content jdasadaiss  SsEmEmmem it
IRRRERRRRAR e bogbirihesrey More fike Te VAN
& ask for feedback IRARRRRRAR s osmomosmmon o oo s e e
IRARRARARE oo o

= Send Direct Messages (DMs) e tn vy s o sy e et o e

out to a class, and making their own wine_. who's. . hitp //fb.me Folow
IGGAUSISH
£29 P Aug 5t via Faceboo

= Retweet content from people you sy e st o e e AT

. 50% :)Iﬂhmloca‘y's.deall hitp /o me/EqIGpNdd
are following

= Monitor conversations and
mentions

Copyright © 2010 Constant Contact, Inc. 14
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hwitter’ Search je) Home  Profile sages  Who To Follow [# [‘f] CorigsaCTCT »

Corissa St. Laurent £ About @CorissaCTCT
@Corl§saCTCT New England USA ond | ek o -
:”:’-Y-/ ! Twveets Following Followers Listed

Following 669 Followers 830

':‘ - 3t B TON

B2 *AHeéa o™

Similar to You - view all

A NHBSR_Kate ﬁ JCinfonews
Kate Luczko Jeff Cabral

I cmlitster . Mendelj2
cmlitster Josh Mendelsohn

About « Help « Blog - Mobile - Status - Jobs - Terms « Privacy - Shortcuts
Advertizers - Businesses « Media - Developers - Resources - © 2011 Twitter

.bom’

Edit y

your profile —

Favorites  Following  Followers  Lists

CorissaCTCT ¢
Great tips from SDClaI Medla E\<am|ner for branding the new
Facehook Pages: http:/ht lyidpsQj

12 minutes ago

CorissaCTCT ¢ a St L
Great insight an SubJBCt llnes that work! The 4 Waords That Will Get
Your Email Opened | Copyhlogger http:iht ly/4oP OB

B hours ago

aurent

CorissaCTCT ¢ St. Laurent
Using 4 Online Tools to Insplre Volunteers and Donors, Part 2 : Page
1 of 2 : FundRaising Success http://ht ly/4olLFC

ma@a@

CorissaCTCT ¢ St Laurent
mail Marketinn I—lplnc QPII l'-'JIHr‘k\..-‘ T-=hirt Me<inn

opyright © 2010 Constant Contact, Inc. 15




twitter¥

Profile

What's happening?

Timeline

@Mentions  Retweets Searches

I TeW Tweet

JasonEscape Jason Escape
Another exciting meeting tonight. #TechTalk

MITX niTx
#Gamification is applying game-like mechanics and creating your
customers' journey, according to @trappermarkelz. #mitx

32 seconds ago

localtvuk L Tv-Ul

als Ieedstelewsmn #aprnt Doherty gets game-time as City Reserves

notch resounding win: Bradford City Reserves 4, Sh..
ffownQy

. http:ffbit by

CarissaO Ccaris
Recipe for success. RT @drklmman Create a journey for
customers, an experience with a personal connection and fun.
#Foamification #MITX

Copyright © 2010 Constant Contact, Inc.
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Who To Follow

Your Tweets 1,019

21 minutes ago: Great tips from Social Media Examiner for branding
the new Facebook Pages: http:/fht. ly/4p50j

Followers 830
A2t A ©RGERe
Listed 41

Recently listed in: social media |
BOS-tech-entrepreneurs, Socialbedia,

Favorites 1
CorissaCTCT Constant
Caontact is growing fast and we

have a lot of great positions

Who to follow

Suggestions for you

Trends
Woarldwide - change

view all

EntMagazine - Follow
Entrepreneur

. inthekisser - Follow
Erica Ayofte

Love Keurig? Promoted
#yourbioshouldsay
#dontunderstandwhy

#bbchlackout
RIP Jackie Chan E personacide - Follow
Dear NYC 5 Amber Guilbeault

CBFAMEnumberONE
José Alencar

O Single O Taken
Pooch Hall

; UnseenPortland - Follow
Andrew Kessler

Refresh suggestions
Browse interests - Find friends

16
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&2 Save this search

77 CTCTCode

™ Constant Contast v Constant Contact API
e esults for Constant Contact S g Y imeserve
Constz;nt " Tip: use operators for advanced search n TEiIE}Zif’irE‘._FI Pratt U Jason Meserve

More people results —

Tweets  Tweets with links ~ Tweets near you  People

jbrotherlove jbrotheriove

Dl Grmodatl are you aware that the footer on your Constant Contact
ud emails still has the old MODA address? a little confusing for
planning.

57 minutes ac
minute

Trends
Worldwide - change

Love Keurig? Promoted #yourbioshouldsay
#bbcblackout #dontunderstandwhy
RIP Jackie Chan Dear NYC

Jose Alencar CBFAMEnumberONE
Fooch Hall O Single O Taken

contact@verysoftware.co uk #NPT
1 hour ago Ahout - Help - Blog « Mobile - Status - Jobs - Terms - Privacy - Shortcuts
Advertisers - Businesses - Media - Developers - Resources - @ 2011 Twitter

searchguru # ohen-Williams
Email marketlng questlon WhICh of these apps are the hest for lists
¥ over 10,0007 iContact, Vertical Response, MailChimp, Constant
Contact

1 haur ac
| hour ago

verysoftware fhware
Thank you for your constant feedback on #AppTracker! Please
send your comments, bug reports, suggestions to

a cohwill
"= # . Email marketing question: which of these apps are the bg#f for lists
over 10,0007 iContact, Vertical Response, MallChimpgeConstant

gefright © 2010 Constant Contact, Inc. 17
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. . Linked([J: tome Profile Contacts Groups Jobs Inbox More... People * |
81% of Business to Business e =
marketers are using LinkedIn =
B to B Magazine + Send InMail

::dm:u‘;ﬂ:" Trainer, DIY Publicty and Social Media Blogger, & *+ Get introduced through a connection

33% of Non-profits and 52% of :*:S;::..L"‘“::"'";m” o ' * Add ancy toyournetwor
ASSOCIatlonS use Llnkedln femer Jexlie /vea | FUDNC Retmions and Lommumications * Forward this profile to a connection

Nonprofit Social Network Survey Report, 2009 Curent » Ouner a Maln St Media Savy and Ny . Juten
ng Inc.
Past o # Director uf M.larkeiing and Advénising at Tacnr'ﬁme”
Education « California State Unversity-Northndge
; * University of Califonia, Berkeley
Man age y0 ur p_ rofessional contacts Recommendsions 8 pacple have recommendedMancy
and relationships Comnecions 7 338 comecions N\

» My Blog
My Website
o My Company

Websites

= Find individuals you know
in a professional capacity

= Ask for recommendations and
introductions

= Join networks or groups b
interest, industry, geography, or
work history

= Participate in discussions

Tuitter 8 nancyjuetten

Public Profile http://www linkedin com/pub/nancy-juetten/1/bba/877

Summary

Nancy is a DIY publicity blogger, newspaper columnist, speaker, Publici-Tea™ Workshop
Trainer, and the author of the NEW Bye-Bye Boring Bio Action Guide that makes it easy for
business owners, workers seeking employment, and publicity seekers to write magnetic bios
*hat attract more perfect engagements their way.

=njoys empowering business owners everywhere with the information they need to be
4. and celebrated in their own backyards and beyond through the impact and
¢ publicity.

~ creatina media buzz. buildina credibilitv. and fosterina collaborative.

* Find references

#+ Save Nancy's Profile

=T

(L, Report profie pholo as...

Ads by Linkedhn Members &

Zimaua  Marketing to physicians

Download free whitepaper. Is your
product right for this big market?

Online Marketing Software
% Online Ad & Marketing Material Builders
for Distributed and Local Marketing

Now accepting applications for Sept.

e NU High Tech MBA Boston
NI
WY BRRRY Info session @ Northeastern Aug. 11.

Chik Quintans, Certified Mortgage Planner / Assistant Sale:
Manager, Atlas Mortgage

Chik Quintans was a great resource to my husband...
Amy Barker of Amy's Limousine Service, Ouner, Amys
Limousine & Town Car Service

Our family took a much anticipated trip to

: II_nvite people to join your mailing
ISt

Copyright © 2010 Constant Contact, Inc.
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Basic Anatomy of a LinkedIn Profile Constant Contact’
Connect. Inform. Grow.
« Go back to search Results |
& + Send InMail
David Gowel (2 [J
President & CEOQ, Clearly Creative ®, LLC * Get introduced through a connection
Gre{&)ston Area | Marketing and Advery + Add David to your network
Forward this profile to a connection
”Flag profile photo_gse
Ads by Google
Current Faculty Aide to Dr. Myra Whi ) . s
Harvard Univaorsity Omnibus Learning . . .
« President aSe at Eedl.llce Training Costs with On-Line Learning for
3 mployees
y g';‘:,ﬂ‘;ggm’&’:f;:—'—c www.OmnibusLearning.com
Harvard University Vivid Learning Systems
is a leadil i li ini ions.
Past . asn?istant Professor of Military Science at ,'Asmam,i‘a:a"r‘ng;\%;?x: ﬁgﬁff" NEYdn o0
o Deputy Chief at Executive Sevices Division, SCORM eLearning
Headquarters, United States Army Europe SCQRM curriculum content for your Virtual Learning
» Executive Officer at Headquarters Company Environment
in Baumholder, Germany www.ljcreate ga
seeall..
Education e Harvard University
e US Army Armor School How you’re connected to David
o United States Military Academy at West
Point You
seeall, N
Recommendations 10 people have recommended David / Zakary Barron
Connections 403 connections / 4
Public Profile http://www linkedin com/in/d (@) pavid Gowel
David's Q & A
Summary
Using the leadership and management skills gained as a US ArmW\Officer,
Ranger and Veteran of the War in Iraq. | seek to develop Clearly Créative.
LLC through partnerships with other high-quality service firms and, mo! >
importantly, ensure the satisfaction of each and every client we serve. While ¥ Questions <% Anewiers eeahQab
in the military, my marketing experience includes planning and executin "
high-end events for the guests of two four-star general commanders to David Recommends (22)
include foreign and U.S. members of congress, military leaders and heags gz 5
of state. | also marketed the U.S. Army to the students, parents and fagulty ﬂ'gs""a Inge; Gonsultant; Glearly Greetive'®,
of various schools including MIT, Harvard, and Tufts as an Assistant J o )
Professor of Military Science at MIT. L Christina is a talented marketing
. rofessional...
specialties Copyright © 2010 Cgsétant Contact, Inc” 19
Ethical Leadorsri Scott McCabe, Private Wealth Manager, Mermill
R AT A _.._P_ S S A AR S Lvnch Private Banking and Investment Group
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Discover Preferred Channels

Your contacts want to Add social icons to emaill

keep in touch, but on campaigns to find out your
their terms audience’s preferred channels

M Email

W Face b 00 k International Bacon Day Party VisitThe Swinery
i at The Swinery 3207 California Ave
W Twitter

sw
Seattle, Washington

International Bacon Day is held the Saturday before Labor Day.
We invite all pork-lovers (and even vegetarians!) to celebrate the
goodness the swine has given us.

When:
Saturday, September 4, 2010
10am-3pm

What:
International Bacon Day Party
free bacon chocolate chip cookies
$2.50 bacon dog
$5bacon burger
Various bacon-filled brunch items

+
Meet The Swinery team
Music at The Courtyard

copyright © 2010 Constant Contact, Inc.
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HOW Do | Best Use Social Media
for Business? %

Copyright © 2010 Constant Contact, Inc. 21
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Make your social presence a reflection
of your business/organization.
Don’t blur personal and professional use.

Be transparent.
New users should immediately identify what you do.

“Stick to Your Knitting.”

Deliberately choose your expertise and areas
of engagement.

Put the social in the social media.
Be broad and informal...and have fun!

Copyright © 2010 Constant Contact, Inc. 22



Complete your business

profile
Description

Contact information
Website URL
Join My Mailing List

Brand your presence
Logo

Other photos

Background

- ¥
iz ;

Constant Contact’

Connect. Inform. Grow.

ocus HR - outsourced HR & consulting services

wall  Info Join My List  Video Notes Discussions

Write something...
Welcome to Focus ART We want

each and every enheﬁraneur to be' I

great people leader. This page is Attach: ﬂ =

dedicated to providing your

information, resources and general q Filters
HR. expertise to make you a great

people leader! Focus HR - outsourced HR & consulting services Did you ever get the "reality
E is perception” speech?

N June 21 at 5: 16pm - Comment - Like
Information

Location:
Barrington, IL

to you in box every two weeks, sign up here http://conta.cc/a%8j1n
L lict" tah

[blog] Perception is Reality - Listen
here: When I first started working [
used to get so tired of hearing
"Percepti... http://ht.ly/17Qyoa

focushr

Andrea Herran

©2010 Twitter AboutUs Contact Blog Ststus Goodiss API Business Help Jobs Terms Privagy

SUCCESSFUL PEOPLE = SUCCESSFUL BUSINESS

23
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Information, tips, and practical advice
Questions asked by your customers
Links to:

Archived email marketing newsletters

Polls and surveys

Event homepages and registration pages

Blogs (yours and others’)

Websites (yours, and others in your area of expertise)
Product or service reviews

Thought-provoking discussions that inspires dialogue
Relevant videos, photos, podcasts

Copyright © 2010 Constant Contact, Inc. 24
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SRR H By
Fgw@igkz@a’

Life is a Laugh at Breathing Time Yoga!
Register for Laughter Yoga early and
receive a discounted rate.
http://conta.cc/cuDDWO #tb

Content is the feeder
of social networks

Write great content once, then
broadcast it. Create sound bites for
shorter media

Reply Retweet

BreathingTime

Breathing Time Yoga

The best content inspires sharing:
a Word Of adVice Or queStion Can go I'®2010 Twitter AboutUs Contact Blog Status Goodies APl Business Help Jobs Terms Priva
a long way

Original, personalized content is
important

Share other people’s content

Less is more! Short content is best,
one idea at a time. You can always
share links to more

Copyright © 2010 Constant Contact, Inc. 25
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Make Content Shareable/Broadcast-able

Powered by

Shale: 1 person i Tweet 1 Join Email List [ERcAstssr e

From: Michael t \/ nt.com]

To: St. Laur¢
Ca - )
Subjeck Claim Y Michael Katz's

E-Newsletter on E-Newsletters

a free twice-monthly guide to creating, writing, and managing effective e-newsletters

March 4, 2011 Issue #261
Hello!
Did you watch the Oscars? Me too. Today's newsletter explains why
watching someone work and knowing how to do it yourself is not the same
thing (and why it matters in the way you market your business).
Click here to listen to today's edition while reading (5 minutes, 14 seconds).

Click here to subscribe via iTunes.

The permanent link for this newsletter is here.

all the best,
Whcboe 2

Michael J. Katz
Founder and Chief Penguin

Claim Your Oscar

Along with about fifty million of our closest

Copyright © 2010 Constant Contact, Inc. 26
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Share:

Like m\ & Tweet

= = = Powered by
Join Email List Constant Contoct

The Swinery is a
specialty butcher shop
in Seattle

They sent an email
newsletter to 3,765

subscribers International Bacon Day Party Visit The Swinery
at The Swinery 3207 Cahfé‘zrniaAve
Seattle, Washington

Received 816 opens
(22%)

International Bacon Day is held the Saturday before Labor Day.
We invite all pork-lovers (and even vegetarians!) to celebrate the

6.
goodness the swine has given us. RO 3R

When:
Saturday, September 4, 2010
10am-3pm

AND it was viewed an
additional 485 times &
”liked” by 181 readers

What:
International Bacon Day Party
free bacon chocolate chip cookies
$2.50 bacon dog
$5 bacon burger
Various bacon-filled brunch items

+
Meet The Swinery team facebook
Music at The Courtyard

Represents a 60%
increase in reach

Swlnéry Meats
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Fc facebook

Focus HR - outsourced HR & consulting services
HOME -
ocus: HR.
Main R Twitter
webeid Suggest to Friends wall Info JoinMylist Video MNotes  Discussions »
;::v‘:‘: Subscribe via M5 will take over? -
Meet U L . :Eillgheiatlrgn?ait?vrxu
Contag Write something... kail stores. Al
LIL UL Welcome to Focus HR! We want ./ /ht.ly/251UB
I,E'.:“‘:,: e5ch and every entrepreneur to be & 1 o pgo
Faceb. great people leader, This page is Attach: ] m will take over? -
=L dedicated to providing your ¢ I heard a story
newsle . X Bl gentleman who
Newsls information, resources and general q Filters tail stores. All
HR expertize to make you a great :/ /ht.ly
. . . . 1d
-~ people leader! Focus HR - outsourced HR & consulting services Did you ever get the "reality _ at: afg:
E is perception" speech? Eomaees
. June 21 at 5: 16pm - Comment - Like TZEIE
Information —_—
hought about who
. . . er your
Location: Focus HR - outsourced HR & consulting services MNewsletter went out today. blog post]
Barrington, IL E Get _it_deliuellred to you ilr|1 box every two weeks, sign up here http://conta.cc/aggjin  [Y/2MiN Give
Newsletter Sign Up or visit the ]D‘I”Ij my list" tab. p
up- . Focus HR Consulting : Mailing List Signup ’#h?n”k:ﬂe
Sign up for our B St conta.cc p
Email Newsletter &]] June 22 at 1:33pm - Comment - Like - Share [ibscription
I |[_so .
_ [ - ln Focus HR - outsourced HR & consulting services Perception is Reality...do E':'";ddreszm
P:”:V.E'ECE’_ byw_safﬁ“hi“"he they get it? http://focushr.wordpress.com,2010/06/22/perception-is-reality/ e
o Perception is Reality « Focus HR's Blog nail.
focushr.wordpress.com :I
When I first started working I used to get so tired of hearing "Perception is Reality”, it didn't
usually come with an explanation which made it more frustrating. As the years went on -1
finally got it, I mean really gotit. ... up!
INeed aSpeaker
Looking for a speaker for your next group meeting, chamber lunch-ndeam or to
mofivate your team?

28

Contact us and we can send a st of fopics or suggest your own.




Build Community and Contacts

Incented fans to like them
on Facebook and join
their email list

Sent an email campaign
to 8,934 subscribers

Shared the offer on
Facebook and Twitter

Had fans join their email
list through the CTCT
Facebook App

Kept their fans up to date
on their progress

Dingo’s fans shared their
campaign through social
networks and on their
own blogs

Connect. Inform. Grow.

Dear Mike,

Congratulations|
the Dingo Facek

Whether you are™s
current Dingo

customer or are
looking to try Dingo

Welcome to the Dingo Community July, 2010

Dingo Facebook Fan Promotion

Dingo now has

6,329 Likes and 14,140 Subscribers

It took them 3 days!

Find the Right Dingo Product for vour
bi Ask & Answer
Do for Dingo Story Contest

facebook

What Will Your

About Dingo
for the first time, you have qualified for a $20 online "
coupon at the Dingo website (see details below). Contact Us| —




Building Your Social Network

Constant Contact’

Connect. Inform. Grow.

Use a variety of ways to expand
your network:

Follow us on Twitter
MIT Endicott House

ollow us on Twitter
by September 7th and automatically be
entered into our drawing to win two tickets to
our
Chef for a Day Program!
November 13 - 14, 2010

1. Send an invitation to your email list
2. Add interactive social icons to your
= Website

= Email Campaigns (in a sidebar, in the
footer)

= Qutgoing Email Signature
= Business Card

= Printed Collateral: mailers, flyers,
invoices, etc.

Owned and (i

3. Put a sign in your storefront window
4. Add a message to your voicemail

5. Include a note on point-of-sale receipts
and house coupons

Copyright © 2010 Constant Contact, Inc.
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g The W. L. Gaiennie Company

Focus on the content: Marketing Minute

June 9, 2010

share knowledge so people care

Blog
Portfolio
Contact

It's not about you
It's about what you know

g g
, for now, but the

Trade useful information for attention
Will people talk about it with friends? St

Facebook Fan

Will people look forward to your next “c_
CO m m u n i Cati 0 n ? i:i’?ar\;id‘;am\r Successful advertising

fBa\wani b . includes timing and
rom Mashable.com put a en Ji
together a list of wareness, like

. . . t ] dvertisi fient’
Will they be inspired to share/tweet/comment e ‘ i s
his inf 5 oy B e horine
On t IS In Ormatlon H EigEgEh e preparedness supplies.
1. Networking with
other platforms

2. Creating a resource

Inspire trust by filtering the noise

that include
participation

B e an expe rt 4. Empowering pre- Let Us Evaluate Your Social
p L Media Needs ... For Free!
j-e;irsrzt;lg‘cthe proper Need some help navigating your way through

1 the world of social media? Letus giveyous | o |
early convey your area or expertse e |
To read the whole media needs, and help you find your way.
article click here.

Or you can call and ask m
o talk to our so

Copyright © 2010 Constant Contact, Inc. 1



Dealing With The Positive Constert Contoet’
Connect. Inform. Grow.
Positive comments are an opportunity to ‘;g/:'

Interact and help spread the message
Social networks can be a convenient way
for people to share interest, excitement.

[~ 3 Stars
1. Comment back 18%

2. Answer questions

3. Share Comments (Contentl) In Other Source: Yelp aggregate rankings of
marke'“ng Channels businesses, September 2009

4. Possibly reward people who took the
time to post a positive comment (offline)

Copyright © 2010 Constant Contact, Inc. 32



Start Conversations & Interact

Constant Contact’
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Fractically an instatution in Belleville,
IL. Providing only the freshest fruits
and vegetables year ‘round!

http: ffwww, farmers4good. com/

Belleville Farmers Market It's officially official...Pepsi's press release is out! They
even embedded the photo of Abe Lincoln's 3rd graders on the website!

Pepsi Refresh Project | THE PEPSI REFRESH PROJECT AWARDS
%1.3 MILLION TO SUPPORT THE PUBLIC'S FAVORI

Information pepsico. presslift, com
Purchase, MY (March 22, 2010) — The first Pepsi Refresh Grant redpients —
Location: who developed the 32 refreshing ideas voted most likely to move our
1901 M. Belt West communities forward — have been awarded 1.3 milion fram ...
Belleville, IL, 62226 &]] March 22 at 10:01am - Comment - Like - Share - Report
Phone:
(618) 235-3500 EJ 20 people like this.
Mon - Sat: Grats...you deserve it....I love the fact that you are
3:00 am - &:00 pm taking fruits and vegetables to the schoaols. It teaches the children that
sun: there are areat snack alternatives and maybe new veagetables and fruits

that they have never had the opportunity to fry.

9:00 am - 5:00 pm March 22 at 10:13am * Like - Report

- . " - n
watch abnut 40 semnds ﬂFthIS dip you II see that it's working!
http: ffwww. youtube, comfwatch?v=_53FuPgkoyA#t=0m455

March 22 at 10:24am - Like - Repart

March 22 at 10:25am * Like - Report

Congratulations!!
March 22 at 10:35am * Like - Report

Way to go - Congratulations!!
March 22 at 10:55am * Like - Repart

COMNGRATS!N and Gavin is in the pic even tho
you only see half his head lol. Thats awesome!!

March 22 at 11;14am * Like - Report

Video
: =1 ;¥ Belleville Farmers Marketi see him!
2of 3 videos See Al March 22 at 11:16am - Like - Report

oo



facebook

- ¥
iz 7

Constant Contact’

Connect. Inform. Grow.

Suggest to Friends

GO 50x!

Information

Founded:

February 24, 1997 in Boston at the
corner of Mass Ave and Boylston
across from the Berklee College of
Music

1 Friend Likes This

Boloco

Wall

i’ Like

Info Boloco Card Photos Boxes Video »
Fitters

Graham Robinson hanover store rules needs more hours
5 minutes ago * Flag

Ivan Deming Any information on when the Boylston St. location is opening?
2 hours ago - Flag

Nicole Chouinard an tn the one on 2 park plaza the food is soooo good
Yesterday at 8:Z.....

P

Boloco thx for the praise nicole! glad to hear your taste buds were
satisfied :)
Yesterday at 7:47pm - Flag

‘eter: " illed with my teriaki yesterday...i love the caramelized onions
it when ey t ike charcoal -f

= Boloco ew. completely agree. shoot us an email at buzz@boloco.com
il with your 16-digit boloco card # so we can make up for the
unintentional charcoal flavoring.

September 30 at 8:35am - Flag




Social Media Don’ts

Constant Contact’

Connect. Inform. Grow.

What NOT to include in your What's on your mind?
Facebook, Twitter, and LinkedIn | \
U p d ates . TR JustLisa  Just Friends & Settings

v

= Don't pitch What are you doing?

= Don’t overtly self-promote

Latest: This list seems woefully incomplete without @alibrownla:

= Don’t offer incentives to get
reviews or sharing What are you working on now?
, &l Lisa...
= Don’t stray from your areas of =
bUSIneSS Into personal Lisa - polishi_ng up presentation on social media and email marketing
|nf0rmat|0n, p0||t|CS, SpOI’tS, [l present with Alex de Carvalho on May 27. 1 second ago - clear

religion, etc.
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Turning Negativity into a
Great Customer Experience

Negative comments are inevitable:
Social networks can be a convenient
way for people to vent frustrations.

1. Always reach out to the customer
= Pick up the phone if possible
= Use a private message, email, or DM

2. Let your network know that you are

addressing the issue

= Respond! Show that you are listening
and respond positively, publically

3. Always seek to satisfy and delight,
not defend

- 7 4
--%fi E 7

Constant Contact’

Connect. Inform. Grow.

couple of tlmes on us )

@achambe DM me your boloco card
#... we clearly haven't won you over
yet, we need to have you visit a

‘Bursngton, VT Now 0pen in

@achambe DM me your boloco card
#... we clearly haven't won you over
yet, we need to have you visit a
couple of times on us :)

om wed i feply to achambe

that's cuz we love it so much... ) RT @capegirindc #boloco is
every\meremsoslon

@michelynn | visited our concord, nh location a few hours after
seemgyou'hveel the buffaio, g atits

@BilyPal uggh, bad day. Let's try to fac it Can you have her email
oeumsxo buu@wocoecomwwa really appreciate it
urs 230 from

@reatyroger @jayzyang what happened? happy to do my best to
mwnateve v:enmong DM of let me know here

Curious. who was either at last night's (8/11) sox game or will be at
tonight's game (8/12) hitp //twipoil comAg19ga
1140 AN Aug 12 from wes

Concoed NH and the Boston
Common

621 1,854
folowng folowers

) 755 teed <t bolco's rmes

Copyright © 2010 Constant Contact, Inc.
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Monitoring Social Media

Constant Contact’

Connect. Inform. Grow.

1.Your Brand. Think about all its possible spellings/configurations.
For example: Far and Away Bicycles, Far&Away Bicycles, Bikes, etc.

2. Your competitors. Spot successful tactics being used by others in your
industry (and the not-so-successful)

For example: Does the pizzeria down the street tweet daily?
Do the other consultants in your area of expertise have LinkedIn
profiles?

3.Categories, topics, and keywords of your business.
For example: Pets, Dog Day Care, Cat, Dog, Pet-sitting, Animals, Rescue,
etc.

4.The experts and influencers in your business.

Copyright © 2010 Constant Contact, Inc.
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WHEN Do | Do Social Media
Marketing?

Copyright © 2010 Constant Contact, Inc. 38



Do it Daily, But Don’t Overdo It

Constant Contact’

Connect. Inform. Grow.

A word of advice from Gail Goodman,
CEO of Constant Contact:

of marketers are

spending at least
4 hours each week
on their social marketing efforts. Just
starting out median weekly time is 1
hour; just a few months into it the
median is 10 hours.

After a few months with as few as

6 hours per week,
half the marketers have generated
qualified leads with social media
marketing.

“Keep your time spent in check;
doing social media right
does not mean doing it a lot.”

= |t is important to stay active!
15 minutes a day, 3 times per
week is more than most small
businesses.

2010 Small Business
Attitudes & Outlook
Survey

Copyright © 2010 Constant Contact, Inc. 39
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Popular time management and monitoring tools include:

Web lmages Videos Maps Mews Shopping Gmail more

Google Alerts Google alerts

beta

HootSuite

Search terms Freview results
TweetDeCk Type Everything w

Haow often once a day hd
RSS Email length: | up to 20 results b

Nelivar tn allarallahani@ Aamail fam £

NutshellMall ba

suite
TweetDeck

& |

’

BETA
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NutshellMail Sends You a Social Digest

Connect. Inform. Grow.

Interact From One Place = Your Inbox

File Edit View Go Tools

Actions  Xobni  Help

BdNew - | gl 3 X | CaReply C@Replyto Al i Forward | B W | ZSend/Receive ~ [ | [l Search addressbocks - | (@) s CEE cnagit (2| window

"k
, Mail <ol P Inkha Search Inbox P~-l¥
Favorite Folders | |Ey1 00 From Subject Received size Cate., ¥ |
[ Inbox 1}

Unread Mail (2} (= Date: —

For Follow Up MutshellMail 3 Mew Messages for Mon w Mon 5/2472010 3:51 ... 26 KB

Sent ltems eicher Ce RE: SBDC Program g Man 5/24/2010 3:36 PM 65 KB
Mail Folders £ = Kim Kolanowski

2] All Mail Items

Q Gustamante, Becky

=2 @' Mailbox - Tinsley, &my
i (5] Deleted tems 4707)

i Margo Williams Handy

Kaolanowski Studio Presents Dixie Trahan
RE: Seminar

RE: Amy Tinsley refferal

Mon 5/24/2010 3:30 PM 156 KB
Maon 5/24/201012:118 ... 33 KB
Maon 5/24/201011:39 ... 35 KB

(7| Drafts [1] [+l Date: Yesterday
[ Inbox (1}

Lg Junk E-mail () Date: Last Week

@ Cuthaox

(=4 Sent Items
L@ Search Folders
= § Archive Falders
b,

[+ Date: Two Weeks Ago

[+l Date: Three Weeks Ago
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NutshellMail Allows You to Interact More

Settings Help Feedback Tell a Friend
@ﬁu'rshellMall "

New items: €312 & 24

My Status

Track your Page Insigh

27 New fans 9 New likes
521 Page views 3 New comments

Constant Contact
6597 fans ==

Constant Contact As back-to-school time is upon us, do you have plans to learn
anything, change anything, grow anything or do more/less of anything to drive your
business or org? What is the fall bringing for you?

. my Posts

Constant Contact Tell us the social network you prefer. Obviously Facebook
e - . : .
s 15 ONE Of them if you're reading this ;-)

Constant Contact Support Blog: Poll Question: What social media networks do you
use?
supportconstantcontact.blogspot.com

Even if you are still sampling the social media marketing landscape, you probably have an
idea of what you like. So what are your favorites?

#]] Sep 2, 9:49 AM

¥ Corissa 5t. Laurent Facebook and Linkedin - also love
YouTube!
Sep 2 .

.

LisaMarie Dias My FB Business Page, Twitter and
Linked In for work {in that order) FB personal for family
and friends (and | do NOT like to find marketing there!)

Sep 2, 12:15 PM

Read Fan comments

Reply from your Inbox

s Constant Contact Good sports deliver on their promises after losing a
E&:@m softball game at this year's summer outing.

G&A Loses Bet to Engineering!
35 new photos

Sep 2, 10:51 AM

£ 17 people like this.

Charlene Wagner Ridlen Good sportsmand ship and
. some good clean fun at the office (well only if you are
the sprayer-vs the sprayee!}




Measuring Social Media Success

Constant Contact’

Connect. Inform. Grow.

Test to learn what works!

= Set up engagement campaigns to
track social media that drive to your

website (Google analytics) of marketers who have been using

social media for years reporting it
= Count how many have read or has helped them close business.
commented on your blog
Attaining “close of business”

= Watch how many are clicking BtoB
on the social media icons in your
emails BtoC
= Monitor Facebook for interaction Social Media Marketing

Industry Report 2010

= Monitor Twitter for mentions and
retweets

= Monitor business for growth
Copyright © 2010 Constant Contact, Inc. 43
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WHERE Do | Get More
Information?
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Take the Next Step

Register for the free
webinar: “The Power
of Social Media,
SEO, and Email”

Learn more about how
Social Media Marketing
can help small business
and non profits optimize
their marketing efforts.

constantcontact.com/
learning-center

Sign up for a free
NutshellMail account
by Constant Contact

Manage and monitor your
social media activities on
your time... right from your
inbox.

nutshellmail.com/
reqister

Constant Contact’

Connect. Inform. Grow.

Freel

Sign up for a 60-Day
free trial with
Constant Contact

No risk, no credit card
required. Get coaching and
support, grow our email
lists, access to over 400+
templates, and measure
and track results

constantcontact.com/
email-marketing

Copyright © 2010 Constant Contact, Inc.
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Corissa St. Laurent
Regional Development Director
Constant Contact

Email: cstlaurent@constantcontact.com
Schedule: www.constantcontact.com/newengland

n facebook.com/constantcontact.corissa === - -

@corissactct

------------------------------------------------------------------------------------------------------------------------
* 3

- NEED HELP? Contact Support at:
- 866-289-2101 or on Twitter @ctcthelp

. o
------------------------------------------------------------------------------------------------------------------------
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