Student Competency Record
Agriculture
NCAE Agribusiness Standards and Competencies

	Student
	School Year

	Center/Region
	Instructor Signature


Rating Scale
1
Cannot perform
2
Can perform with supervision 

3
Can perform with limited supervision 

4
Can perform without supervision 

5
Can teach others

Students will be expected to achieve a satisfactory rating (one of the three highest marks) on the Student Competency Record rating scale on at least 80% of the required competencies listed below.
	NCAE Agribusiness Standards
	Date
	Rating

	1. Utilize economic principles to establish and manage an AFNR enterprise.
	
	

	a. Apply principles of capitalism in the business environment.
	
	

	b. Apply principles of entrepreneurship in businesses.
	
	

	2. Utilize appropriate management planning principles in AFNR business enterprises.
	
	

	a. Compose and analyze a business plan for an enterprise.
	
	

	b. Read, interpret, evaluate and write a mission statement to guide business goals, objectives and resource allocation.
	
	

	c. Apply appropriate management skills to organize a business.
	
	

	d. Recruit, train and retain appropriate and productive human resources for businesses.
	
	

	3.  Utilize record keeping to accomplish AFNR business objectives while complying with laws and regulations.
	
	

	a. Prepare and maintain all files needed to accomplish effective record keeping.
	
	

	b. Implement appropriate inventory management practices.
	
	

	4. Apply generally accepted accounting principles and skills to manage cash budgets, credit budgets and credit for AFNR businesses.
	
	

	a. Use accounting fundamentals to accomplish dependable bookkeeping and fiscal management.
	
	

	5.  Assess accomplishment of goals and objectives by an AFNR business.  Maintain and interpret financial information (income statements, balance sheets, inventory, purchase orders, accounts receivable and cash-flow analyses) for businesses.
	
	

	6. Use industry-accepted marketing principles to accomplish AFNR business objectives.
	
	

	a. Conduct appropriate market and marketing research.
	
	

	b. Develop a marketing plan.
	
	

	c. Develop strategies for marketing plan implementation.
	
	

	d. Develop specific tactics to market AFNR products and services.
	
	

	e. Merchandise products and services to achieve specific marketing goals.
	
	


Locally Developed Tasks/Competencies
	Standard
	Date
	Rating
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