Underage Drinking –Sample Evidence-Based* Comprehensive Strategies to Fit OSA’s Priority Intervening Variables


	Intervening Factor
	Sample comprehensive approach using evidence-based strategies 
	Tools/Resources/Citations 

(note: this is a sample, and not a comprehensive list)

	Alcohol Access: RETAIL

(For SOCIAL Access, see p.3 Effectiveness of Law Enforcement)
	Enforcement: Retail Compliance Checks; investigation of underage drinking incidents to ensure retail violations are addressed. 

Collaboration: Community organizing for policy changes to reduce youth access to alcohol; Collaboration with retailers to prioritize reducing underage access and implement strategies such as voluntary mystery shopper program. 

Education: Merchant education, Clerk training, Responsible Beverage Service Training (RBS)

Communications: Alcohol Warning Posters; Strategic use of the Media to increase public perception that the laws are being enforced and that retailers will not sell to minors. 

Policy –Retailers: Minimum age of seller requirements, Training requirements, Checking age identification requirements , Responsible Retailing systems—management policies & practices.

Policy-Community: Community festivals regulations; Zoning ordinances to limit alcohol outlet density

Policy- State: Administrative Penalties; Minimum Age of Seller Requirements; Pricing strategies to make alcohol less available to minors.
	Community Trials/PIRE: http://www.pire.org/CommunityTrials/
     Treno, A.J. and Holder, H.D. (1997). Community mobilization: evaluation of an environmental approach to local action. Addiction. 92 (Supplement 2): S173-S187;  and    Grube JW. (1997). Preventing sales of alcohol to minors: results from a community trial. Addiction 92: S251-60. 
Responsible Sales Guides/UDETC/PIRE/OJJDP:

http://www.udetc.org/documents/PreventingSales.pdf - Merchant Education Programs

http://www.udetc.org/documents/ReduceAlsal.pdf - Compliance Checks

CMCA/University of Minnesota: http://www.epi.umn.edu/alcohol/cmca/index.shtm
     Wagenaar, A.C., Gehan, J.P., Jones-Webb, R., Toomey, T.L., Forster, J.L. (1999). Communities Mobilizing for Change on Alcohol: Lessons and results from a 15-community randomized trial. Journal of Community Psychology. 27(3):315-326.
Sample Policies & Materials/ UMN: http://www.epi.umn.edu/alcohol/policy/access.shtm
     Wagenaar, A. C., T. L. Toomey, et al. (2005). Preventing youth access to alcohol: Outcomes from a multi-community time-series trial. Addiction, 100(3), 335-345.

·
Compliance Checks – includes guide for law enforcement       · 
Administrative Penalties 

·
Responsible Beverage Service Training                                     ·
Checking Age Identification 

·
Regulations or Bans on Home Delivery of Alcohol                   ·
Minimum Age of Seller 

·
Alcohol Warning Posters

Community Festivals Materials/UMN: http://www.epi.umn.edu/alcohol/festivals/index.shtm
     Toomey TL, Erickson DJ, Patrek W, Fletcher LA, Wagenaar AC. (2005). Illegal alcohol sales and use of alcohol control policies at community festivals. Public Health Reports, 120(2):165-173.

Integrated Responsible Retailing Model: http://fcpr.fsu.edu/retail/integrated_RR_model.html
http://fcpr.fsu.edu/retail/documents/BP_Report_Conference_Edition.pdf (CSAP document)
Pricing Strategies: http://www.cspinet.org/booze/taxguide/TaxIndex.htm
     Chaloupka F, et al. (2002). The effects of price on alcohol consumption and alcohol-related problems. Alcohol Research and Health, 26(1):22-34.

Maine-specific resources: 
· State-Approved RBS Trainings:  http://www.maine.gov/dps/liqr/Docs/CertTrain.doc
· State-level policy change – Maine Association of Prevention Programs & Maine Alcohol Impact Coalition – mshaughnessy@masap.org
· Coming soon (summer/fall 2007): Lessons Learned & Sample Materials from HEAPP’s Responsible Retailing pilot program


	Intervening Factor
	Sample comprehensive approach using evidence-based strategies 
	Tools/Resources/Citations 

(note: this is a sample, and not a comprehensive list)

	Parental monitoring practices
	Communications: Social marketing campaign & materials targeting parents; publicize school policies and law enforcement policies regarding underage drinking.

Collaboration: Partnership with local media, parent groups, schools, doctor’s offices, businesses, etc. to get the message out

Enforcement: Increase enforcement of underage drinking laws (see below)

Policy: Notification of parents required by school policy (within confidentiality regulations) and police department policy

Education*: Community parent meetings to educate parents about effective monitoring practices 

* What about curriculum-based parent education programs?

      In the One ME evaluation, most communities did not report positive outcomes from curriculum-based programs.  This was due to challenges with implementation, including difficulty getting enough participants to make the programs cost-effective.  In designing a strategy to increase parental monitoring, consider issues of cost vs. benefit, reach, saturation, and dosage. 


	Parental Monitoring

   Beck, K.H., Shattuck, T., Haynie, D. Crump, A.D., and Simons-Morton, B. (1999). Associations between parent awareness, monitoring, enforcement and adolescent involvement with alcohol.  Health Education Research, 14(6), 765-775.

   Shillington, A. M., S. Lehman, et al. (2005). Parental monitoring: Can it continue to be protective among high-risk adolescents? Journal of Child & Adolescent Substance Abuse, 15(1), 1-15.

Parent Media Campaigns
   Stephenson MT, Quick BL. (2005). Parent ads in the National Youth Anti-Drug Media Campaign.  J Health Commun. Dec;10(8):701-10. 

     Surkan PJ, Dejong W, Herr-Zaya KM, Rodriguez-Howard M, Fay K. (2003). A paid radio advertising campaign to promote parent-child communication about alcohol. J Health Commun. Sep-Oct;8(5):489-95.  

OSA Parent Campaign/Social marketing materials

Developing an effective social marketing campaign can be expensive and challenging, and can end up doing more harm than good if not based in solid research and expertise (see Why Bad Ads Happen to Good Causes, by Andy Goodman).  Rather than create stand-alone local campaigns, Maine communities are encouraged to expand local dissemination of the OSA Parent Campaign:  

· Television ads: http://www.maineparents.net/tv_ads.html
· Materials for parents: http://www.maineparents.net/useful_info_for_parents.html
· Community parent forums & discussion guide: coming soon from OSA (summer/fall 2007), pilot materials available now

School policy guidelines: coming soon from OSA (early 2008)

One ME evaluation of parenting programs: 

http://www.maine.gov/dhhs/osa/pubs/prev/2006/onemefinaleval.doc
“Even with extensive recruitment efforts, most coalitions who selected programs targeting parents had little success in getting them to actually attend the sessions.  …Most coalitions will not sustain parenting programs because they weighed the effort and associated costs of recruitment and implementation with the numbers of parents served and decided the programs are not a good use of prevention resources” (p.117).  




	Intervening Factor
	Sample comprehensive approach using evidence-based strategies 
	Tools/Resources/Citations 

(note: this is a sample, and not a comprehensive list)

	Effectiveness of law enforcement
	Enforcement: Increase enforcement actions related to underage drinking, furnishing, and hosting laws

Collaboration: Coalition-building between law enforcement and prevention community to establish underage drinking enforcement as shared priority

Policy: Departmental policy around underage drinking enforcement, based on model policy

Education: Training for officers regarding best practices, model policy implementation, & why it’s important

Communications: Work with police & DA’s office to publicize incidents of furnishers/hosts being caught & prosecuted. Publicize penalties for furnishing and hosting. Use media strategically to increase community support for enforcement.
	Enforcement of possession laws & deterrence:

      Dent WC, Grube JW, Biglan A. Community level alcohol availability and enforcement of possession laws as predictors of youth drinking. Preventive Medicine 40 (2005) 355-362. 

      Grovesnor, D., Toomey, T.L., Wagenaar, A.C. (1999). Deterrence and the Adolescent Drinking Driver. Journal of Safety Research. 30(3) 187-191.

Enforcement of social host laws & deterrence: 

      Jones-Webb R, Toomey T, Miner K, Wagenaar AC, Wolfson M, Poon R. Why and in what context adolescents obtain alcohol from adults: A pilot study. Substance Use & Misuse , (2):219-28, 1997. 

      Wagenaar AC, Toomey TL, Murray DM, Short BJ, Wolfson M, Jones-Webb R. Sources of alcohol for underage drinkers. Journal of Studies on Alcohol , 57(3):325-33, 1996. 

Party Patrols: http://www.udetc.org/documents/UnderageDrinking.pdf
Reducing Third-Party Transactions: http://www.udetc.org/documents/Reducing3rdParty.pdf
Media Advocacy for Enforcement: http://www.udetc.org/documents/mediaadvocacy.pdf
Maine Model Policy from Maine Chiefs of Police Association & OSA http://www.maine.gov/dhhs/osa/prevention/lawenforcement/policy.htm
Sticker Shock (sample warning posters about furnishing): http://www.maine.gov/dhhs/osa/prevention/youth/sticker.htm
Other OSA Resources for underage drinking enforcement: http://www.maine.gov/dhhs/osa/prevention/lawenforcement/resources.htm



For a great summary of research related to substance abuse prevention and environmental strategies:

     Birckmayer, JD, Holder, HD, Yacoubian, GS, & Friend, KB. (2004). A general causal model to guide alcohol, tobacco, and illicit drug prevention: Assessing the research evidence. Journal of Drug Education, 34(2), 121-153.






* NOTE: As of March 2007, OSA has not yet established an approved process for identifying strategies that meet SAMHSA’s new criteria for evidence-based interventions. This is in development.   In the meantime, please refer to the January 2007 CSAP guiding document, Identifying and Selecting Evidence-Based Interventions.

3/19/2007
      MESAP: Maine’s Environmental Substance Abuse Prevention Center             mesap@mcd.org
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