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Task force promoting safer chemicals in
consumer products and services

“The purpose of the Task Force is to identify and promote

the use and development of safer alternatives to hazardous

chemicals in consumer goods and services made, provided,
or sold in Maine so as to benefit public health, the

environment and the economy for all Maine people.”
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Our story

36 Years of Pioneering
Natural Care: 1970-2006

$5,000 loan ====p $50 million business

“As a young family, we wanted to use natural personal care products that wouldn’t adversely affect the
environment or our communities, but we couldn’t find any. So we decided to make some ourselves!™

—Tom and Kate Chappell



The company’s very first product

Clearlake,™ a phosphate free laundry detergent—with a returnable bottle!
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The world view of a values-integrated
business model
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“Being is relation”

— JONATHAN EDWARDS














































